
life lessons

IF THERE’S ONE 
THING I’VE LEARNT...
The best advice I got… never let fear get in the way of
opportunity.

Always bear in mind… the importance of managing
client expectations – openness and honesty from the off is key to
long term relationship building.

You know when you’re doing well when…
clients actively seek your advice on the important public policy
issues of the day. 

Don’t overestimate… your own knowledge. Always
know who to ask for advice. Understanding what you can and can’t
do is a key part of being a leader.

A career in market research offers you…
variety and the chance to be creative. No one day is ever the same.
Some people don’t like variety; I thrive on it.

If I hadn’t been a researcher… journalism might
have been appropriate, given my passion for people and current
affairs. Since we do a lot of social research work these days, I get to
see information which may have an impact on public policy and be
written about in years to come. 

You should really read… the Times Public Agenda. I
use it to test my awareness of developments in the public sector and
to plug gaps in my knowledge. I would also recommend Steinbeck’s
East of Eden for its focus on the importance of relationships in life.

Don’t worry about… negative feedback. Never try to
avoid criticism. If it’s fair and valid, you can use it. 

The test of a great researcher is… being able to
see beyond research processes and focusing on what matters to
clients.

Young researchers should… show a willingness to
try new things. Anyone who comes into research saying ‘this is what
I like to do and I’m sticking with it’ won’t progress. They should
face up to their fears and embrace change.

The worst advice I got… the words “it’ll do.” If
something will only ‘do’ then it’s not good enough. 

Keep asking yourself… how can you
continuously attract and retain the best talent in the
research industry?

If this industry could only… encourage
more effective knowledge sharing and debate amongst
social research companies and those operating within
the FMCG environment. 

My career… is in my own hands. 

Richard Bryan,
Managing director,  
QA Research
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